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Invite New Consumers In
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Meaningfully Premium | Flavor Variety

AGE
21-44

GENDER
Co-Ed |

Seltzers are a
$4.7B Category, with
Spirits Seltzers
Leading Category
Growth
(73% CAGR L4Y)

a TUS HB Geo 2020 — 2024 Dollar Sales)

Reasons To Believe

NUTRL is #2 Spirits Seltzer

Brand, and the #1

Contributor to Total Seltzer
Growth

a TUS HB Geo 024 Dollar Sales, Spirits Based Seltzer)

Mixed Fruit Flavor VPs

are 85% of the Seltzer

Category, and growing
as a % of total sales.

e: CIRCANA, TUS HB L3Y $ Sales through 6/01/25)

Fruit Variety Pack 2 (8pk) Trade & Marketlng Support

(Orange, Peach,
Strawberry, Lime)

Shelf-Life
180 Days

Alcohol Style

Spirits Seltzers

Alcohol Base
Vodka
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ABV
4.5%
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Flavor Profile

Features/Benefits

A refreshingly light and tasty classic vodka seltzer that is simple and uncomplicated.

NUTRL Vodka Seltzer is made with vodka, seltzer, and real fruit juice. 100 Calories,
Gluten free. It’s a high-quality vodka seltzer that doesn’t compromise taste.
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Dimensions Focused State

n U T R L Price UPCCode  CaseCode  '» }» 4»  Channels  Availability

Line-priced with 24/12 AL SLEEK
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Fruit Variety Pack 2 (8pk)

(Orange, Peach,
Strawberry, Lime)
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