.- Ignite Job Target Consumer
n U T R L Invite New Consumers In

GENDER AGE
Co-Ed | 21-44

Meaningfully Premium | Flavor Variety

Keep It Tasty.

Reasons To Believe

| 3 EZJ | z aa Seltzers are a
| E | 5 | 5 $4.7B Category, with NUTRLis # 2 Spirits Seltzer The Fruit VP 8-pack was
;0 - o Spirits Seltzers NUTRL’s top selling
C C s Leading Category ]?rand, and the #1 SKU in 2024, growing
g | i Growth Contributor to Total Seltzer +23%vs. YA
o Vodka Seltzer Real Juice. (73% CAGR L4Y) Growth
(Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales) (Source: Circana TUS HB Geo 2020 — YTD 2025 Dollar Sales, Spirits Based Seltzer) (SOURCE, Circana Spirits-Based Seltzers, Total US HB Geo: L52W through 12/29/24

Fruit Variety Pack (8pk) Trade & Marketlng Support

(Pineapple, Watermelon, s P ——
;T = DUTRL IR TR ,JU“”
3 ﬂ:% iy’ ‘EE, Keep It Tasty. JW::- 1 s,‘xmﬁ ,x:i:n\ri:r\
Alcohol Style Shelf-Life o I P
Sampling Trade Assets Signmaking

Spirits Seltzers 270 Days

Alcohol Base ABV
NUTRL Vodka Seltzer is made with vodka, seltzer, and real fruit juice. 100 Calories,

Vodka 4.5%
0 Features/Benefits Gluten free. It’s a high-quality vodka seltzer that doesn’t compromise taste.

(noTrep

A refreshingly light and tasty vodka seltzer that is simple and uncomplicated.

Flavor Profile

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY



I | U | R L@ Carrier UPC (Czaseé:sgf Dimensions Focused State
4 w’xh”xd” Channels Availability

2/12pks)

Code

Line-priced 24/12 AL SLEEK
Keep It TaStY- with existing CAN 3/8 018200290664 0.x610°x4.55" | Siiﬁupcfkage

NUTRL 8pks | 018200203527

National

S e— Ordering Details

y g & é-‘ -

1 VE K | é ™

= E—: | g | L .

51222 L1 I=
W, = | = 3 ST 2N =& = = To be merchandised in the
'“%z Mg —— }ltzer-R’e;lJuice. Z = .
TN Vodka. SeLZEE £ ¢ E cold and warm shelves in

Al i the Spirits-Based
Seltzer section directly

Fruit Variety Pack (8pk)
(Pineapple, Watermelon,
Orange, Black Cherry)

CASE CODE CARRIER CODE

near other Pure Play
Spirits-Based
Seltzers competitors

| INUTRL i.
o

L
Lt

LRV S
- - -
zlE ez
FlEE
S§ 13
CIC|C

L NUTRL '
HELTEN
[ #nuTRL)
I §NUTRL A

'S

-

2| ENUTRL A

5 &

..m

NUTRL A

NUTRL
£ L' NUTRL

[ inoTRLA
HELRLE

[ iNUTRL ].

Ef
gL
L

[ #NUTRL

1820029066‘“4 0"'"18200"20352'"7

(noTrep
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NUTRL

Keep It Tasty.

W = o

- M o
- \}odka. Seltzer. Real Juicé

=
£

Ignite Job Target Consumer

Invite New Consumers In

o Trends

Meaningfully Premium | Flavor Variety

AGE
21-44

GENDER
Co-Ed |

Seltzers are a
$4.7B Category, with
Spirits Seltzers
Leading Category
Growth
(73% CAGR L4Y)

a TUS HB Geo 2020 — 2024 Dollar Sales)

Reasons To Believe

NUTRL is #2 Spirits Seltzer

Brand, and the #1

Contributor to Total Seltzer
Growth

a TUS HB Geo 024 Dollar Sales, Spirits Based Seltzer)

Mixed Fruit Flavor VPs

are 85% of the Seltzer

Category, and growing
as a % of total sales.

e: CIRCANA, TUS HB L3Y $ Sales through 6/01/25)

Fruit Variety Pack 2 (8pk) Trade & Marketlng Support

(Orange, Peach,
Strawberry, Lime)

Shelf-Life
180 Days

Alcohol Style

Spirits Seltzers

Alcohol Base
Vodka

(noTrep

ABV
4.5%

)m \
UT eL

KEEP IT KEEP IT
TASTY

TASTY.

J;:— | DUTRL 2 ‘% E ﬁ% ,JU"
m-/‘;_f Kz ‘EE’ e 1—:}£
0 F oI =
Sampling Trade Assets Signmaking

Flavor Profile

Features/Benefits

A refreshingly light and tasty classic vodka seltzer that is simple and uncomplicated.

NUTRL Vodka Seltzer is made with vodka, seltzer, and real fruit juice. 100 Calories,
Gluten free. It’s a high-quality vodka seltzer that doesn’t compromise taste.

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY




Dimensions Focused State

n U T R L Price UPCCode  CaseCode  '» }» 4»  Channels  Availability

Line-priced with 24/12 AL SLEEK
existing NUTRL CAN 3/8 018200293382 | 9.1x6.19"x4.55" | M Siiﬁuﬂfkage

I(eep It TaSty. 7 8pks 7 018200204678

National

|

Merchandising

-

"Q\ “ ey — T e e | =25 | .
% = Vodta selzer 2L To be merchandised on the

cold and warm shelf in
the Spirits
Seltzer section above
Variety Packs and directly
near seltzer competitors

NUTRL a
nmm}.
[ inuTRUI
w NUTRL A

Fruit Variety Pack 2 (8pk)

(Orange, Peach,
Strawberry, Lime)

CASE CODE CARRIER CODE

1820029 467

8200293382 1820020
(noTrep

n
.g\

FNUTRL i

<
| S

»

NUTRL A
w NUTRL
£f #nUTRL
[ ERUTRE

[ iNUTRL

l NUTRL]S

NUTRL |
i #nuTRL

NUTRL A
[ #RUTRL A

8
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NUTRL

Keep It Tasty.

2
K/
1=141 2

Ve » 1 Juice.
eltzer. Rea
VOdkaZ: r?nhcrry- variety pack

Cran Grapefruit | Cran Apple

Shelf-Life
270 Days

Alcohol Style

Spirits Seltzers

Alcohol Base
Vodka

(noTrep

ABV
4.5%

Ignite Job Target Consumer

Invite New Consumers In

o Trends

Meaningfully Premium | Flavor Variety

GENDER
Co-Ed |

AGE
21-44

Reasons To Believe

Seltzers are a
$4.7B Category, with NUTRLis # 2 Spirits Seltzer NUTRL Cranberry grew
Spirits Seltzers Brand. and the #1 +64% YOY, with
Leading Catego ’

Gfowth 8oLy Contributor to Total Seltzer extr.a relevance
Growth during the Fall

(73% CAGR L4gY)
(Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales) (Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales, Spirits Based Seltzer) (Source: CIRCANA, TUS HB L52W §$ Sales through 12/29/24)

= wmmmyr R XX
= Ty WO X~
= e O oo A
.f_‘ Keep It Tasty. pac} AL
Sampling Trade Assets Signmaking

A refreshingly light and tasty classic Cranberry vodka seltzer that is simple and

Flavor Profile .
uncomplicated.

NUTRL Vodka Seltzer is made with vodka, seltzer, and real fruit juice. 100 Calories,
Gluten free. It’s a high-quality vodka seltzer that doesn’t compromise taste.

Features/Benefits

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY



Dimensions Focused State

n U T R L Price UPCCode  CaseCode  '» }» 4»  Channels  Availability

Line-priced with 24/12 AL SLEEK
existing NUTRL CAN 3/8 , | LF, Sl;;& Package
iquor
8pks 018200203381

018200290374 9.1"X6.19” X 4.55 National

Keep It Tasty.

|

Merchandising

; L 1 5 B
o~ |2 | ?
& ' I._ 5 - -
D | 2 ‘ e 3] g =3 £l Z o @
j ‘ ¥ & & Il . 2
ClE 5 ‘ IR EHP P Y e
| %.slfgen y ..J z Q Pé y, ' 8 2 CJ‘ 1 "1. = ]

To be merchandised on the

zer. Real Juice-

ey ; p ra
VOdkaéfflvgry'V‘mmp‘“k j 4 'j 2 = \ \ . f__‘:J ]
= = g 51 4 S \a 3
S ol 2@ 2@ 2 de 2 Y cold and warm shelf in

the Spirits

Cranberry 8-Pack Variety Pack .
Y Y Seltzer section above

Classic Cran | Cran Orange |

ey » oyl e i, , & < = 2N 1 1
Cran Grapefruit | Cran Apple RARETIC T Variety Packs and dn.'ectly
e 2|212|2 /¢ » 22272 » near seltzer competitors
S T = R STRAV
al i Vodia, el MAR|

CASE CODE CARRIER CODE

Sttt B g0 o
A e 'l ERERER I TEIE1E
F‘Fg&.lg‘:x‘rxé USIETER R es
ERER R B J—J—f—‘b—-"JmmE&
2(21212 ], 212515 S151515
, SIE@ Siciz|2 HEEE
e e e ) N (T O = Ci :
M s o e e N
oty T ety

a. Seltzer. Rea| Juice.
18200"29037""4 | 0771820020338 G

(noTrep
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n U T R L Ignite Job Target Consumer

Invite New Consumers In

GENDER AGE
Co-Ed | 21-44

Keep It Tasty.
P &y Meaningfully Premium | Flavor Variety
| {’-,& \ *‘"“\‘—)_(-::‘ —_— -
N —_— Reasons To Believe
N e e ©
| &1 LL | I8 1 _ZJ | _ZJ | Seltzers are a
| S ‘ M E | E 5 | 5 | $4.7B Category,with ~ NUTRLis #2 Spirits Seltzer Lemonades are a
~ g \ :E :C) 'C_ | C @ Lig:ﬁﬁ; Sc‘zsjggiy Brand, and the # 1 $1B + flavor in
\D c b I TR Growth Contributor to Total Seltzer Hard Beverages
AN ™ Vodia, Stz R (73% CAGR L4Y) Growth
(Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales) (Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales, Spirits Based Seltzer) (Source: : CIRCANA, TUS HB L52W $ Sales through 06/01/25)

Lemonade 8-Pack Variety Pack Trade & Marketing Support

Classic | Peach | =Y A , weEerr R SXX
Strawberry| Blackberry ; e | v/ AN
— L BEE’ NUTRL |2 Ty W I~
Alcohol Style Shelf-Life % T = e
Sampling Trade Assets Signmaking

Spirits Seltzers 180 Days

Alcohol Base ABV
Vodka 4.5%

(noTrep

A refreshingly light and tasty classic Lemoande vodka seltzer that is simple and

Flavor Profile .
uncomplicated.

NUTRL Vodka Seltzer is made with vodka, seltzer, and real fruit juice. 100 Calories,
Gluten free. It’s a high-quality vodka seltzer that doesn’t compromise taste.

Features/Benefits

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY



Dimensions Focused State

n U T R L Price UPCCode  CaseCode  '» }» 4»  Channels  Availability

Line-priced with 24/12 AL SLEEK
existing NUTRL CAN 3/8 018200290381 9.1"x 6.19” X 4.55” LF, SiiﬁuiiCkage National
Keep It Tasty. * 4pks | 018200203398

NN Merchandising
- W»;:é:z\ %n) =
=T
x EE B
[ | ¥ |
:5 :D :D E : . , j ‘_; 4
= & ® = ﬁ 2] mEl W E 5
Vol Seltzer e 8 mi’?“‘:ﬂ 3 é { 8 G [
ok, selter Real U1 To be merchandised on the

cold and warm shelf in
the Spirits
Seltzer section above
Variety Packs and directly
near seltzer competitors

{ nUTﬁL §
nOTRL

w NUTRL
NUTRL I

Lemonade 8-Pack Variety Pack

Classic | Peach |
Strawberry| Blackberry

CASE CODE CARRIER CODE

,g\

FNUTRL i

b

fanuTrLh
f gnuTrL

HELCLTEN
“f gnUTRL i.
b 4
[ HNUTRL

£ ¥NUTRL

e
w
l NUTRL]S

NUTRL |x
[ #mOTRL b
| #NUTRL A

18200729038""1 | 0"718200"20339

(noTrep
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NUTRL

Keep It Tasty.

1 2
‘\ 4 {
. . |
D =
g 8 'C |
g, N | o e ¢
»%J%“M o

vodka. Seltzer- Real Juice-

NUTRL Pineapple
4-Pack 120z Cans

Alcohol Style Shelf-Life

Spirits Seltzers 270 Days

Alcohol Base ABV

Vodka 4.5%

(noTrep

Ignite Job Target Consumer

Invite New Consumers In

o Trends

Meaningfully Premium | Flavor Variety

AGE
21-44

GENDER
Co-Ed |

Reasons To Believe

Seltzers are a
Spirits Seltzers
Leading Category ]?rand, and the #1 #1 Selling Flavor in
Growth Contributor to Total Seltzer 2024
(73% CAGR L4Y) Growth
(Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales) (Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales, Spirits Based Seltzer) (Source: CIRCANA, TUS HB L52W $ Sales through 12/29/24)
Trade & Marketing Support
g PP
—ie A ot ) et 5g) KEEP IT HReTy 25
TASTY( g i
lm | ! DUTRL Sy
:if e ‘EE’ bt ““TRLH _/$\p %
o I ccplt Tasy: X weEn T
Sampling Trade Assets Signmaking

A refreshingly light and tasty classic pineapple vodka seltzer that is simple and

Flavor Profile .
uncomplicated.

NUTRL Vodka Seltzer is made with vodka, seltzer, and real fruit juice. 100 Calories,
Gluten free. It’s a high-quality vodka seltzer that doesn’t compromise taste.

Features/Benefits

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY



Dimensions Focused State

P i P L L L
I | U | R L riee UPC Code Case Code w’xh”xd” Channels Availability
Line—priceq with 24/12 AL SLEEK 417/32X LF, SF, Package
existing NUTRL CAN 6/4 CF 018200289439 613/64 x Liquor & On- National
I(eep It TaSty. 4pks 0182002988 4 35/64 X Premise
papESSESEEEEE - “‘
| ' Merchandising

al Juice.

V-4
=
% B
< 5 27 hF| E
i 2| f Gyl @@ 2
% [::' o s = 7 .
% A - i To be merchandised on the
"W-W N g E .
AN — 2@ 2 cold and warm shelf in

vodka. geltzer. Re

the Spirits
Seltzer section above
Variety Packs and directly
near seltzer competitors

NUTRL Pineapple
4-Pack 120z Cans

CASE CODE CARRIER CODE

,g\

.. -
FNUTRL i

fanuTrLh
t[ #noTRL K
HELCLTEN
“f gnUTRL i.
b 4
[ HNUTRL
£ ¥NUTRL

Fe
l NUTRL]S

NUTRL (A

£ #nUTRL h
“ 6o

[ 4NUTRL

0|1820028943||||9 0"718200"20298

(noTrep
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- Ignite Job Target Consumer
n U T R L Invite New Consumers In

GENDER AGE
Co-Ed | 21-44

Meaningfully Premium | Flavor Variety

Keep It Tasty.

S

4 Reasons To Believe
Va8 s
7 \, Seltzers are a .
4 } $4.7B Category, with NUTRLis # 2 Spirits Seltzer NUTRL Watermelon 4pks are
5 | L?a) :ll;lrtls %«;ltt:e(l)'s Brand, and the #1 #2 largest
N) (3 GI?, owth 8orY Contributor to Total Seltzer watermelon flavored spirits
.k y - Vol e -~ (73% CAGR L 4Y) Growth seltzer 4pk
| % — (Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales) (Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales, Spirits Based Seltzer) (SOURCES: Circana TUS HB Geo L52W 3/10/2024)
) vodka. Seltzer Real Juice:
Trade & Marketing Support
NUTRL Watermelon =i/ i Py KEEP IT KEER T
[ZREEZ\ TAs'rv
4-Pack 120z Cans - NUTRL | 2 %ﬂ ¥ num#f
Alcohol Style Shelf-Life /’fé AT . “EEP"
Spirits Seltzers 270 Days Sampling Trade Assets Slgnmakmg
A refreshingly light and tasty classic watermelon vodka seltzer that is simple and
Alcohol Base ABV Flavor Profile uncomplicated.
Vodka 4.5% NUTRL Vodka Seltzer is made with vodka, seltzer, and real fruit juice. 100 Calories,

Features/Benefits Gluten free. It’s a high-quality vodka seltzer that doesn’t compromise taste.

(noTrep

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY



e . Dimensions Focused State
| | l l I R L ID Price UPCCode  CaseCode [ }»yd” Channels Availability
Line—priceq with 24/12 AL SLEEK 417/32X LF, SF, Package
existing NUTRL CAN 6/4 CF 018200290671 613/64 x Liquor & On- National
Keep It Tasty. 7 4pks | 018200203534 | | 435/64x |  Premise

|

Merchandising

T el

y-a
—J

. .4 - ey o “

: 2 2 c =

W\ | TSNP NE To be merchandised on the
N = 2 2 2 c .
RN P SVEE 2 cold and warm shelf in
vodka. Seltzer . .
the Spirits
NUTRL Watermelon , Seltzer section above

Variety Packs and directly

4-Pack 120z Cans ;
near seltzer competitors

CASE CODE CARRIER CODE

FNUTRL i

<
| S

NUTRL A
w NUTRL
£f #nUTRL
[ ERUTRE

[ iNUTRL

l NUTRL]S

NUTRL A
i #nuTRL

NUTRL h

[ iNUTRL

0 1820029067|||1 0"718200720353""4

(noTrep
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Invite New Consumers In

GENDER AGE
Co-Ed | 21-44

Meaningfully Premium | Flavor Variety

--
NUTRL [p

Keep It Tasty.

R e

Reasons To Believe

e

4
g
J] ¢ 3 \ Seltzers are a )
| E ‘ > j $ 4.7B Category, with NUTRLis # 2 Spirits Seltzer Orange was NUTRL’s
\ | iri Largest Growth and
| 1iR 5 (i cotems Bran, andthe #1 el
l C ’ 01 | Growth Contributor to Total Seltzer  #2 Selling Flavor
N ‘ VoK e (73% CAGR L 4Y) GI'OWth n 2024
1 J"i&%;\ e — (Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales) (Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales, Spirits Based Seltzer) (Source: CIRCANA, TUS HB L52W §$ Sales through 12/29/24 vs. P52W)
ﬁt‘}”ﬂa vodka. Seltzer Real Juice:
Trade & Marketing Support
g PP
NUTRL Orange | E o5 / £58 KEEP IT l_tl:%g?y 25
’,,777 2 Z‘: 5 j_ 'I'AS'I'Y
Alcohol Style Shelf-Life 0 f “*"" =
Sampling Trade Assets Slgnmaklng
Spirits Seltzers 270 Days

A refreshingly light and tasty classic orange vodka seltzer that is simple and
uncomplicated.

Flavor Profile

Alcohol Base
Vodka 4.5% Features/Benefits

(noTrep

NUTRL Vodka Seltzer is made with vodka, seltzer, and real fruit juice. 100 Calories,
Gluten free. It’s a high-quality vodka seltzer that doesn’t compromise taste.

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY



| IU I R L ] . Can UPC Case Code Dimensions Focused State
® Price

Code (24 Cans — 6/4pks) w’xh”xd” Channels Availability
Line-priced 24/12 AL SLEEK 417/32x LF, SF, Package
Keep It Tasty with existing CAN 6/4 CF 018200292088 613/64 x Liquor & On- National
NUTRL 4pks | 018200204012 4 35/64 x Premise
‘ 4 Ordering Details
{ 4 V. 2k
N | \1
b = |
L A | | ’ -
‘ :3 ‘ P- : 'é‘ f &J ] é
e | :2 101 1 e
\Qﬂ;\ ) " Real Juice _E’, é
Uy — ) D °
;% vodka. Seltzer. Real Juice- f ? ‘ TO be meI'Chandlsed On the
cold and warm shelf in
NUTRL Orange — . - the Sp.lrlts
4-Pack 120z Cans HHH : e S.eltzer section ab.ove
) s g Variety Packs and directly
CASE CODE CARRIER CODE - ; .
PR . ~near seltzer competitors
b _f :J\
0""18200"29208'""s

(noTrep
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NOTRL [

Keep It Tasty.

Vodka, Seltzer.
Black Ch

NUTRL Black Cherry
4-Pack 120z Cans

Alcohol Style Shelf-Life

Spirits Seltzers

Alcohol Base ABV

Vodka

(noTrep

Ignite Job Target Consumer

Invite New Consumers In

Meaningfully Premium | Flavor Variety

GENDER
Co-Ed |

AGE
21-44

Reasons To Believe

| Seltzers are a Black Cherry is # 1
| 9 $4.7B Category, with NUTRLis #2 Spirits Seltzer largest flavor
y G Ligzllilrtlssg %zltt:;(l;:y Brand, and the # 1 in total seltzer category,
) Growth Contributor to Total Seltzer 1. 5X the size of the
6 (73% CAGR L4Y) Growth ond Jargest flavor.
- . (Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales) (Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales, Spirits Based Seltzer) (SOURCE, Circana Spirits-Based Seltzers, Total US HB Geo: L52W through 12/29/24
Real Juice.

erry

Trade & Marketing Support

P ln,vlﬁL:(‘/\ o3 ] / ’/: ’\\“ S 'gigglvr sxx
P TASTY. i
s S EF
— Ty, T e
#::-/‘;‘f e —— T ox ’—A{:
E S J /-/,. : eep It Tasty: e Kage 1T TASTY.
Sampling Trade Assets Signmaking

270 Days

Flavor Profile

4.5%

Features/Benefits

A refreshingly light and tasty classic black cherry vodka seltzer that is simple and
uncomplicated.

NUTRL Vodka Seltzer is made with vodka, seltzer, and real fruit juice. 100 Calories,
Gluten free. It’s a high-quality vodka seltzer that doesn’t compromise taste.

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY



NOTRL [

Keep It Tasty.

vodka. geltzer. R€

Black Cherry

al Juice.

NUTRL Black Cherry
4-Pack 120z Cans

CASE CODE CARRIER CODE

18200729235

18200720422

Price UPC Code

Case Code Dimensions Focused State
w’xh”xd” Channels Availability

Line-priced 24/12 AL SLEEK 417/32X LF, Package
wi’gh existing CAN 6/4 CF 01820029354 613/64 x Liquor & On- National
NUTRL 4pks | 018200204227 4 35/64x Premise
Ordering Details

[ inuTrRU
{ snoTRLR

~

[ AnUTRU

[ #nuTRL
£[ inoTRU

f EnUTRLK
i inuTRL
§ (R

NUTRL
HELICES

[ inoTrRU
Hlenotrek ([ dnoTRUR

[ ERUTRL

2

£ [ ENUTRL

{NUTRL
£ EPUTRLI

|

To be merchandised in the
cold and warm shelves in
the Spirits-Based
Seltzer section directly
near other Pure Play
Spirits-Based
Seltzers competitors

[ ERUTRL

(noTrep

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY



NUTRL

Keep It Tasty.

vodka. Seltzer. Real Juice-

NUTRL Lime
4-Pack 120z Cans

Alcohol Style Shelf-Life

Spirits Seltzers 180 Days
Alcohol Base ABV
Vodka 4.5%

(noTrep

i Target Consumer

Ignite Job

Invite New Consumers In

GENDER AGE
o Trends
Co-Ed |

Meaningfully Premium | Flavor Variety

21-44

Seltzers are a

Spirits Seltzers

$4.7B Category, with NUTRLis #2 Spirits Seltzer

Reasons To Believe

Lime is the #2 citrus

i Brand, and the # 1 flavor in Seltzer, representing a
Leading Category X
Growth Contributor to Total Seltzer $291 MM market
(73% CAGR L4Y) Growth
(Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales) (Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales, Spirits Based Seltzer) (SOURCES: IRI TUS MULC + PL MAX L52W ending 6/01/25)

Trade & Marketlng Support

T - o KEEP IT SHX

— S i, ';EE;;:,* g
DUTRL m s A o

Media Sampling Trade Assets Signmaking

Flavor Profile

Features/Benefits

A refreshingly light lime seltzer, with notes of lime zest and fresh squeezed lime juice.

NUTRL Vodka Seltzer is made with vodka, seltzer, and real fruit juice. 100 Calories,
Gluten free. It’s a high-quality vodka seltzer that doesn’t compromise taste.

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY




Dimensions Focused State

[ ] P : P . oy
I ] l ' I R L rice UPC Code CaseCode (' h”xd” Channels Availability
® Line—priceq with 24/12 AL SLEEK 417/32X LF, Package
existing NUTRL CAN 6/4 CF 018200292446 613/64 x Liquor & On- National
4pks 018200204302 4 35/64 x Premise
Keep It Tasty. : : : :

|

e Merchandising
4
§' 4 ;;‘;g_—l'-\ i
¥ ~J | ’ -
A 5 2
\ E Hh 450 =)
N MR To be merchandised
Yy, — 2 2
‘%]:Q Vodka.Seltzer.RealJUice' £ = On the COId and Warm
shelf in the Spirits
NUTRL Lime Seltzer section above
4-Pack 120z Cans § § § § g E’Jg Va:il.ety tl;acks and
dkde === |&] irec near
= = e Seltzer COIi’lpetitOI'S
p-brprend * ‘1,*-:'; c
0""18200"29244" "6 0""18200"20430""2

(noTrep



NUTRL

Keep It Tasty.

Juice.

vodka. Seltzer: Real
srrawberry

NUTRL Strawberry
4-Pack 120z Cans

Alcohol Style Shelf-Life

Spirits Seltzers 270 Days
Alcohol Base ABV
Vodka 4.5%

(noTrep

Ignite Job Target Consumer

Invite New Consumers In

o Trends

Meaningfully Premium | Flavor Variety

GENDER
Co-Ed |

AGE
21-44

(Source:

Seltzers are a

Spirits Seltzers
Leading Category
Growth
(73% CAGR L4Y)

: Circana TUS HB Geo 2020 — 2024 Dollar Sales)

Reasons To Believe

$4.7B Category, with NUTRL is #2 Spirits Seltzer

Brand, and the #1

Contributor to Total Seltzer
Growth

Strawberry is the #2 flavor
in Malt Seltzer, representing a

$278 MM market size, and is
aunique flavor to NUTRL in
Spirits Seltzer

(SOURCES: IRI TUS MULC + PL. MAX L52W ending 06/01/25)

Media

ey
-
&
‘_.
2
YAST: %C . Keep It Tasty.
Sampling Trade Assets

NUTRL |

KEEPIT
TASTY.

=
7 * i?
Lg :urﬁt!gé nUTRL

X

KEEPIT

Signmaking

Flavor Profile

Features/Benefits

A refreshingly sweet fresh strawberry, with notes of strawberry jam.

NUTRL Vodka Seltzer is made with vodka, seltzer, and real fruit juice. 100 Calories,
Gluten free. It’s a high-quality vodka seltzer that doesn’t compromise taste.

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY



an
. Dimensions Focused State
I | l J | R L@ STR Price UPC Code Case Code w’xh”xd” Channels Availability
Line-priced 24/12 AL SLEEK 417/32X LF, Package

01/20/25 wi"gh existing CAN 6/4 CF 018200292873 613/64 x Liquor & On- National
NUTRL 4pks | 018200204470 4 35/64 x Premise

Keep It Tasty.

Merchandising

directly near
seltzer competitors

lezop
e
— — W ‘&4 e
5 T @: ¥ To be merchandised
W s e rae on the cold and warm
e - shelf in the Spirits
NUTRL Strawberry on P S(i}tz?r Sel(;tlol? abo(;f ©
4-Pack 120z Cans 515 51505 5‘ ariety tacks an

§

|

CASE CODE CARRIER CODE

»
n

7 ﬂUTRL.ﬁ\

"]
%

NUTRL

Cinomec)

g3

NUTRL s
o[ inUTRL S
[ 4NUTRL &
£ [ EROTREN

|
£

I
£K

18200729287 ™3 | 0""18200"20447

(noTrep




n U T R L Ignite Job Target Consumer

Invite New Consumers In

GENDER AGE
Co-Ed | 21-44

Meaningfully Premium | Flavor Variety

Keep It Tasty.

s
N | ——

Reasons To Believe

1 "y 4
|
4 'ﬁ 4 e, Seltzers are a . % of
‘\ E | EJ $4.7B Category, with NUTRL is # 2 Spirits Seltzer Peach is 10% O
) | — Spirits Seltzers # Spirits Seltzer,
/ \ D Leading Category Brand, and the #1 .
" onriputor to 1o0tal seirzer
| 3 P Contributor to Total Selt representing a $103M
R:?\ ) (73% CAGR L4Y) Growth market size
' lﬂ}n‘ “ ks s—e:z:z:al‘mice' (Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales) (Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales, Spirits Based Seltzer) (Source: CIRCANA, TUS HB L52W $ Sales through 06/01/25)
|
|
| Trade & Marketlng Support
NUTRL PeaCh =ty s / 5 KEEP IT g XX
~; 5 f TASTY. _
4-Pack 120z Cans ; R =, | it S
KEEP IT il KEEP IT ‘EE’ nUTRL -‘2\?5?)@ '%'z\)"'j()d’ %
YYYYYYYYYYY Keep It Tas "‘“‘“; | ssxﬁzﬁ ik
Alcohol Style Shelf-Life % A . '
Spirits Seltzers 180 Days Sampling Trade Assets Signmaking
Alcohol Base ABV Flavor Profile A refreshingly light and tasty Peach vodka seltzer that is simple and uncomplicated.
Vodka 4.5% NUTRL Vodka Seltzer is made with vodka, seltzer, and real fruit juice. 100 Calories,
0 Features/Benefits Gluten free. It’s a high-quality vodka seltzer that doesn’t compromise taste.

(noTrep

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY



e ) Dimensions Focused State
n U T R L Price UPCCode  CaseCode [ }»yd” Channels Availability

Line—priceq with 24/12 AL SLEEK 417/32X LF, SF, Package
existing NUTRL CAN 6/4 CF 018200293405 613/64 x Liquor & On- National
I(eep It TaSty. 4pks 7 018200204685 7 7 4 35/64 X 7 Premise
—s===== Merchandising

nUTRL I
[ 4nuTRL
{ $
[ snOTRUA
\

NUTRUR

To be merchandised on the
cold and warm shelf in

Jtzer. Real Juice:

I HENUTRL

\ nUTRL v
[ inoTrRL

w NUTRL I

the Spirits
) Seltzer section above
NUTRL Peach : Variety Packs and directly

4-Pack 120z Cans

CASE CODE CARRIER CODE

1820029 1

8 3405 8200204685
(noTrep

near seltzer competitors

[ ENUTRL
£ gnoTruh
¥ Qe »

Ef #NUTRL (h

|
EX

[ inuTRL i.

i

[ RUTRE

3
‘. o
T

[ nuTRL A
[ ERUTRL

_[#RGTRL «
P

|
P Nk
~

NUTRL
i #nuTRL

S

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY



NUTRL

Keep It Tasty.

4
I )

M| o
(e® 5| @
) W _ce
| L{M{ Vodka.Seltzer.RealJuice.

“ Blueberry

NUTRL Blueberry

4-Pack 120z Cans

Alcohol Style Shelf-Life

Spirits Seltzers 180 Days
Alcohol Base ABV
Vodka 4.5%

(noTrep

Ignite Job Target Consumer

Invite New Consumers In

o Trends

Meaningfully Premium | Flavor Variety

GENDER
Co-Ed |

AGE
21-44

Reasons To Believe

Seltzers are a
$4.7B Category, with
Spirits Seltzers

Blueberry was a

$92M flavor in

Hard Beverages in 2024,

NUTRL is #2 Spirits Seltzer
Brand, and the #1

Leading Category . N .
Growth Contributor to Total Seltzer and unique to NUTRL
(73% CAGR L4Y) Growth in Spirit Seltzers
(Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales) (Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales, Spirits Based Seltzer) (Source: CIRCANA, TUS HB L52W $ Sales through12/29/24)

Trade & Marketing Support

=l A / e \ weserr GRS
(g2 125.5.) 3‘} %ﬁ)q:ﬁ ,“'fwffgf:‘
KEEP IT il x & Vil H“’:"-f Rodeiiad
Media Sampling Trade Assets Signmaking

Flavor Profile A refreshingly light and tasty Blueberry vodka seltzer that is simple and uncomplicated.

NUTRL Vodka Seltzer is made with vodka, seltzer, and real fruit juice. 100 Calories,
Gluten free. It’s a high-quality vodka seltzer that doesn’t compromise taste.

Features/Benefits

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY



e ) Dimensions Focused State
n U T R L Price UPCCode  CaseCode [ }»yd” Channels Availability

Line-priced with 24/12 AL SLEEK 417/32X LF, SF, Package
existing NUTRL CAN 6/4 CF 018200293412 613/64 X Liquor & On- Selecgll\l/llarkets
I(eep It TaStY. 7 4pks 7 018200204692 7 7 4 35/64 x 7 Premise y

Select Markets in 2026

NUTRL Blueberry
4-Pack 120z Cans

CASE CODE CARRIER CODE

1

(noTrep

0029

82

‘l ‘ mm“ ““ H “H| Hll‘ ‘ | ‘ “ Available in: FL, ME, NH, VT, MA, RI, CT, NJ, DE, OH, IN, IL, MI, MO,
3412 18200204692 IA, NE, WI, KY, MN, and SD

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY



Invite New Consumers In

GENDER AGE
Co-Ed | 21-44

Meaningfully Premium | Flavor Variety

n U T R L Ignite Job Target Consumer

Keep It Tasty.

o~

4 Reasons To Believe
% ., =
! 190 Seltzers are a
3 2 e $4.7B Category, with NUTRLis # 2 Spirits Seltzer NUTRL Cranberry packs
1= L < .
2 St © e #1 e V0T i
Q =y @ Growth Contributor to Total Seltzer €Xtra relevance during
g Growth the Fall Season
N =3 9 (73% CAGR L4Y) ro
u»v"‘h b Vodka.‘seltl‘—;r‘" Rve‘ﬂ‘l‘ Juice. (Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales) (Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales, Spirits Based Seltzer) (Source: CIRCANA, TUS HB L52W $ Sales through 12/29/24)
Trade & Marketing Support
NUTRL Classic Cranberry —y— P Ty || 20

4-Pack 120z Cans

— N '*ﬁiﬂf J ot
— = " ’\? — %
Alcohol Style Shelf-Life A — o
Sampling Trade Assets Signmaking

Spirits Seltzers 270 Days

A refreshingly light and tasty classic Cranberry vodka seltzer that is simple and

Flavor Profile .
uncomplicated.

Alcohol Base ABV
Vodka 4.5%

(noTrep

NUTRL Vodka Seltzer is made with vodka, seltzer, and real fruit juice. 100 Calories,
Gluten free. It’s a high-quality vodka seltzer that doesn’t compromise taste.

Features/Benefits

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY



e ) Dimensions Focused State
n U T R L Price UPCCode  CaseCode [ }»yd” Channels Availability

Line—priceq with 24/12 AL SLEEK 417/32X LF, SF, Package
existing NUTRL CAN 6/4 CF 018200291197 613/64 x Liquor & On- National
Keep It Tasty_ 4pks | 018200203725 | 7 4 35/64 X 7 Premise
= Merchandising

!
!
‘ ‘ a > el pey —: ]
\ | R To be merchandised on the
E ol 5l@ 2@ 2 cold and warm shelf in
e the Spirits

Seltzer section above
Variety Packs and directly
near seltzer competitors

NUTRL Classic Cranberry
4-Pack 120z Cans

»

8
2
L]

([ ERUTRL
NUTRL |

|
£

£ gnoTruh

“f gnUTRL i.
b 4
[ 4NUTRL ~

|
gL
5 &

|

CARRIER CODE

"

" RUTRL

L

»

[ $nUTRLA

f
£\
Ef

LS

i #nuTRL

[ nuTRL A
g DUTRLB~
g

[ #NUTRL «

0 182DD|29119 7 071820020372

(noTrep

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY



Invite New Consumers In

GENDER AGE
Co-Ed | 21-44

Meaningfully Premium | Flavor Variety

n U T R L Ignite Job Target Consumer

Keep It Tasty.

Reasons To Believe

Seltzers are a )
$4.7B Category, with NUTRL is # 2 Spirits Seltzer 12-Packs contributed
. . o
Lig:ﬁlrtl; %‘;ltt:;g:y Brand, and the #1 over 45 20 of the
Growth Contributor to Total Seltzer Industry Volume

(73% CAGR L4Y) Growth Growth in 2024 vs. YA

(Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales) (Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales, Spirits Based Seltzer) (SOURCE, Circana Spirits-Based Seltzers, Total US HB Geo: L52W through 12/29/24

Fruit Varlety Pack (12pk) Trade & Marketlng Support

(Watermelon, Pineapple, o
Orange, Black Cherry) ”' 5 qmnyr | WERE A
: ” J::— L DUTRL ?*-;f% i mz,
BENR Soe 1,\ J ‘0
. :if Kz ‘EE’ s g 1—:"\5
Alcohol Style  Shelf-Life o &
- Media Sampling Trade Assets Signmaking
Spirits Seltzers 270 Days
Alcohol Base ABV Flavor Profile A refresh}ngly light and tasty classic pineapple vodka seltzer that is simple and
uncomplicated.
Vodka 4.5% Features/Benefits NUTRL Vodka Seltzer is made with vodka, seltzer, and real fruit juice. 100 Calories,
Gluten free. It’s a high-quality vodka seltzer that doesn’t compromise taste.

(noTrep

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY



I | U | R L Carrier UPC Case Code Dimensions Focused State
® (24 Cans —

2/12pks)

Code w’xh”xd” Channels Availability

FTL PTR 24/12 AL SLEEK 9.1X
Keep It Tasty. parity to High CAN 2/12 018200292736 6.82x = izigz((:)l;age

Noon 12pk 018200204418 6.19

NATIONAL

Ordering Details

24 4
=
! ‘: | § 5 }é '—ﬂcf;" . . .
N = | = ) Y &Y = e To be merchandised in the
% d & =T —— —“ea uice. .
WY O, = voda sezer ReslY cold and warm shelves in

the Spirits-Based
Seltzer section directly
near other Pure Play

Spirits-Based
Seltzers competitors

[ inoTrRU
HinoTrRLk

Fruit Variety Pack (12pk)

(Watermelon, Pineapple,
Orange, Black Cherry)

CASE CODE CARRIER CODE

.
”\
L]

T
- - -
X
5515
Glatc
o See he

[ 4nUTRL
| ENUTRL

"

YNUTRL _5!.

[ inUTRLL

( inuTRLA
’ NUTRL h
£f #nUTRL A

|
£ L
C
{NUTRL
£ ERUTRL

|

0" "18200729273" "6 | o

(noTrep

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY



NUTRL

Keep It Tasty.

Vodka. Seltzer.

Real Juice.

1
NUTRL pineapple
720ml Cans

Alcohol Style Shelf-Life

Spirits Seltzers

Alcohol Base ABV

Vodka

(noTrep

270 Days

4.5%

Ignite Job Target Consumer

Invite New Consumers In

GENDER AGE
= rnero Trends
Co-Ed | 21-44

Meaningfully Premium | Flavor Variety

Reasons To Believe

Seltzers are a
7B Category, with NUTRLis # 2 Spirits Seltzer .
$4S7 irits Segltzre);:s 720ml Cans were NUTRL’s
Legding Category Brand, and the # 1 fastest growing format in 2024,
Growth Contributor to Total Seltzer +56% Year-Over-Year
(73% CAGR L4Y) Growth
(Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales) (Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales, Spirits Based Seltzer) (Source: : MACO Model TUS 2024 vs. 2023 Volume, NUTRL Family)

Trade & Marketlng Support

s
KEEP IT '-‘rﬁgfl'-";r 25

l ; ) '3 f TASTY
ThSTY. = ‘EE’ nUTRL _j MRL J UTR j ?M‘
% ﬁ Keep It Tasty. , KEEF n-

Sampling Trade Assets Slgnmaklng

)m \
ur eL

A refreshingly light and tasty classic pineapple vodka seltzer that is simple and
uncomplicated.

Flavor Profile

Features/Benefits NUTRL Vodka Seltzer is made with vodka, seltzer, and real fruit juice. 100 Calories,
Gluten free. It’s a high-quality vodka seltzer that doesn’t compromise taste.

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY



I l U I R L . Can UPC Case Code Dimensions Focused State
® Price

Code (12-Pack) w’xh”’xd” Channels Availability
Line Priced To Case (12 pack) : 12.0”
Keep It Tasty. Leading 018200263866 018200291913 x8.8”x8.0” \girsl}[f:eil National
Competition Can: 2.8"x7.9”

@

Merchandising

Recommended
Placement:
Next to other malt and
spirit based seltzer Singles

NUTRL

Vodka. Seltzer.
Real Juice.

A —— g

NUTRL pineapple
720ml Cans

CASE CODE UNIT CODE

C-Store: Cooler door
suction cups

Venue: Grab-n-go,
hawker-bins, and kiosks

18200729191 "3 || 0""1B200"26386

(noTrep

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY



n U T R L Ignite Job Target Consumer

Invite New Consumers In

GENDER AGE
Co-Ed | 21-44

Meaningfully Premium | Flavor Variety

Keep It Tasty.

Reasons To Believe

z Seltzers are a
I— 7B Category. with NUTRLis #2 Spirits Seltzer .
$4.7 . . 5orY, 720ml Cans were NUTRL’s
a Spirits Seltzers # . :
. . Brand, and the # 1 fastest growing format in 2024,
Leading Category . o
onriputor to 1o0tal seirzer Y - -
& Growth Contributor to Total Selt +56% Year-Over-Year
(73% CAGR L4Y) Growth
(Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales) (Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales, Spirits Based Seltzer) (Source: : MACO Model TUS 2024 vs. 2023 Volume, NUTRL Family)
A — ¢ Trade & Marketing Support
NUTRL Watermelon =y ali = A ’j B KEES IT KEER T
20ml Cans ' | s .7
7 - NUTRL |2 y M%Ff g nuT%,&r ,.M“"
Alcohol Style Shelf-Life B —
- Sampling Trade Assets Slgnmaklng
Spirits Seltzers 270 Days
A refreshingly light and tasty classic watermelon vodka seltzer that is simple and
Alcohol Base ABV Flavor Profile uncomplicated.,
Vodka 4.5% Features/Benefits NUTRL Vodka Seltzer is made with vodka, seltzer, and real fruit juice. 100 Calories,
Gluten free. It’s a high-quality vodka seltzer that doesn’t compromise taste.

(noTrep

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY



| I U I R Lu Price Can UPC Case Code Dimensions Focused State
Availability

Code (12-Pack) w’xh”’xd” Channels
Line Priced To Case (12 pack) : 12.0”
Keep It Tasty Leading 18200264252 18200292279 x8.8”x8.0” Venues & National
. . 2 29 C-StOI'eS
Competition Can: 2.8”"x7.9

Merchandising

Recommended
Placement:
Next to other malt and
spirit based seltzer Singles

Vodka. Seltzer.
Real Juice.

. — —

NUTRL Watermelon C-Store: Cooler door
720ml Cans suction cups

CASE CODE UNIT CODE

182007292279 |||| ||||

(noTrep

Venue: Grab-n-go,
hawker-bins, and kiosks

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY



--
NUTRL [p

Invite New Consumers In
GENDER AGE
Keep It Tasty. CoBd | 2144
Meaningfully Premium | Flavor Variety

Reasons To Believe

Seltzers are a

$4.7B Category, with NUTRLis # 2 Spirits Seltzer

. . 720ml Cans were NUTRL’s
. Spirits Seltzers # . )
: . Brand, and the # 1 fastest growing format in 2024,
— Leading Category . o
| Growth Contributor to Total Seltzer +56% Year-Over-Year
(73% CAGR L4Y) CGrowth
(Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales) (Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales, Spirits Based Seltzer) (Source: MACO Model TUS 2024 vs. 2023 Volume, NUTRL Family)
A — 4 Trade & Marketing Support
NUTRL Orange ; =~ = AidE2, e e T
720ml Cans Lﬁj— - NUTRL 2 JJT\RLyf G/ -
e | el $ $  YE & — L™ il
Alcohol Style Shelf-Life /‘f@_ . A - L
Sampling Trade Assets Signmaking

Spirits Seltzers

Alcohol Base
Vodka

(noTrep

270 Days

Flavor Profile

Features/Benefits

4.5%

A refreshingly light and tasty classic orange vodka seltzer that is simple and

uncomplicated.

NUTRL Vodka Seltzer is made with vodka, seltzer, and real fruit juice. 100 Calories,
Gluten free. It’s a high-quality vodka seltzer that doesn’t compromise taste.

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY




| I U I R L . Can UPC Case Code
® Price

Dimensions Focused State
Code (12-Pack) w’xh”’xd” Channels Availability
Line Priced To Case (12 pack) : 12.0”
Keep It T&Sty Leading 018200264580 018200292880 x8.8”x8.0” \girsl}[f:e‘zl National
Competition Can: 2.8"x7.9”

—J
4
m
D
-

Vodka. Seltzer.
Real Juice.

NUTRL Orange
720ml Cans

CASE CODE

18200729288

Merchandising

UNIT CODE

Recommended
Placement:
Next to other malt and
spirit based seltzer Singles

C-Store: Cooler door
suction cups

Venue: Grab-n-go,
hawker-bins, and kiosks

(noTrep

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY




NUTRL

Keep It Tasty.

NUTRL

Vodka. Seltzer.
Real Juice.

Strawberry

-_—

NUTRL Strawberry
720ml Cans

Alcohol Style

Spirits Seltzers

Alcohol Base

Vodka

(noTrep

Shelf-Life
270 Days

4.5%

Ignite Job Target Consumer

Invite New Consumers In

GENDER AGE
= rnero Trends
Co-Ed | 21-44

Meaningfully Premium | Flavor Variety

Reasons To Believe

Seltzers are a
$4.7B Category, with NUTRLis # 2 Spirits Seltzer

Spirits Seltzers 720ml Cans were NUTRL’s
pir Brand, and the # 1 fastest growing format in 2024,
Leading Category o
Growth Contributor to Total Seltzer +56% Year-Over-Year
(73% CAGR L4Y) Growth

(Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales)

(Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales, Spirits Based Seltzer) (Source: MACO Model TUS 2024 vs. 2023 Volume, NUTRL Family)

Trade & Marketing Support

KEEPIT
Y.

I F ¥ W
KEEP IT ; e '5 nUTRL "D Lg :umt!rfé nuTRL!?
rns:'\'f‘p-@— r% " % C & Keep It Tasty. sx

Sampling Trade Assets Signmaking

A refreshingly light and tasty classic Strawberry vodka seltzer that is simple and

Flavor Profile .
uncomplicated.

NUTRL Vodka Seltzer is made with vodka, seltzer, and real fruit juice. 100 Calories,
Gluten free. It’s a high-quality vodka seltzer that doesn’t compromise taste.

Features/Benefits
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I l U I R L@ Price Can UPC Case Code Dimensions Focused State
Code (12-Pack) w’xh”’xd” Channels Availability

Line Priced To Case (12 pack) : 12.0”
Keep It Tasty. Leading 018200265075 018200293399 x 8.8”x 8.0” \girsl}[f:e‘zl

Competition Can: 2.8"x7.9”

National

Merchandising

Recommended
Placement:
Next to other malt and
spirit based seltzer Singles

Vodka. Seltzer.
Real Juice.
v_\“f\,ﬂ“ it jui

g tural fls
Strawberry

-_—
NUTRL Strawberry C-Store: Cooler door
720ml Cans suction cups

CASE CODE UNIT CODE

0

1820 2‘93399 18200265075
(noTrep

Venue: Grab-n-go,
hawker-bins, and kiosks
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n U T R L Ignite Job Target Consumer

Invite New Consumers In

GENDER AGE
Co-Ed | 21-44

Keep It Tasty.
P &y Meaningfully Premium | Flavor Variety
' Reasons To Believe
z Seltzers are a
I Spirits Seltzers
B eading Catego elling Flavor in
. Leading Category ]?rand,andthe#l #1 sell g Fl
Growth Contributor to Total Seltzer 2024

| ( (73% CAGR L4Y) Growth

Volggiﬁ'.lsueilgtze.e g (Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales) (Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales, Spirits Based Seltzer) (Source: CIRCANA, TUS HB L52W § Sales through 12/29/24)

E’ Trade & Marketlng Support

NUTRL pineapple Jf-;_i‘ ; f 3 ﬁgﬁ‘.{r '%EEW 25
160z Cans wwr = E EEE’ ﬂUTRL L nuTRL < "UTRLJ pM“"*
Alcohol Style Shelf-Life % A o ) "EE""
- Sampling Trade Assets Slgnmaklng
Spirits Seltzers 270 Days
A refreshingly light and tasty classic pineapple vodka seltzer that is simple and
Alcohol Base ABV Flavor Profile uncomplicated.,
Vodka 4.5% Features/Benefits NUTRL Vodka Seltzer is made with vodka, seltzer, and real fruit juice. 100 Calories,
Gluten free. It’s a high-quality vodka seltzer that doesn’t compromise taste.

(noTrep

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY



I | U | R Lﬁ Price Can UPC Case Code Dimensions Focused State
) w’xh”xd” Availability

Code (24 Cans — 6/4pks) Channels
Line Priced To Case (24 pack) .
) . . ,, | Venues + Festivals National
Keep It Tasty. Leadlpg 018200264764 018200293139 16.1 x 10.8”x6.5” | / 1602 Preference | (Al NUTRL Markets)
- Competltlon Can: 2.6"x6.2

Ordering Details

PRIORITY 3: BASED ON
VENUE PREF, MAINTAIN

PRIORITY 1: CONVERT PRIORITY 2: LEAD WITH

NUTRL

120ZTO 160Z
¥ VENUES (Where Possible) 160Z FOR NON-BUYS 720ML + ADD 160Z
Prioritize N— =T = TIR A, Use 160z to | ) j ; GE NP L
Concessionaire | g g E’ ';ZJ QJ —ZJ Break Into E E E EJ 'ZJ
Vodka. Seltzer. Relationship a8 3 5 5 5 15 Venues + Events S S S |5 15
Real Juice. 5 2 2 2 B2 w/ Size = W= ii= I 2| 2
: A maEE | mi mEE | B Restrictions s s | B
NUTRL pineapple
160z Cans ——— eesgey :m stveor accoune
| cAsEcoDE | UNITCODE | BAR 120z
vl vl ) vl e
: El  llaw B L1l B olit@ E®
2 iz @iy 2 g

H»
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NUTRL

Keep It Tasty.

Vodka. Seltzer.
Real Juice.

NUTRL Orange
160z Cans

Alcohol Style

Spirits Seltzers

Alcohol Base

Vodka

(noTrep

Shelf-Life
270 Days

4.5%

Ignite Job

Target Consumer

Invite New Consumers In

T o Trends

Meaningfully Premium

GENDER
Co-Ed

AGE
21-44

Flavor Variety

Reasons To Believe

Seltzers are a )
$4.7B Category,with ~ NUTRLis #2 Spirits Seltzer = Orange was NUTRL’s
Spirits Seltzers Brand. and the #1 Largest Growth and
Leading Category ibuto #2 Selling Flavor
Growth Contributor to Total Seltzer 4
(73% CAGR L4Y) Growth in 2024
(Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales) (Source: Circana TUS HB Geo 2020 — 2024 Dollar Sales, Spirits Based Seltzer) (Source: CIRCANA, TUS HB L52W § Sales through 12/29/24 vs. P52W)

Trade & Marketing Support

2&1! '-/} E v |

/ g KEEP IT s25
b T8 Taerv_ ST T
= L noTRL 8 g 2 I
0 T Kecplt sy X =y
Sampling Trade Assets Signmaking

A refreshingly light and tasty classic orange vodka seltzer that is simple and

Flavor Profile .
uncomplicated.

NUTRL Vodka Seltzer is made with vodka, seltzer, and real fruit juice. 100 Calories,
Gluten free. It’s a high-quality vodka seltzer that doesn’t compromise taste.

Features/Benefits

THE ALCOHOL BEVERAGE LAWS OF INDIVIDUAL STATES VARY REGARDING THE PROMOTION AND MERCHANDISING OF ALCOHOL BEVERAGES. YOU SHOULD BE GUIDED ACCORDINGLY




| I U I R L@ Price Can UPC Case Code Dimensions Focused State
Code (24 Cans — 6/4pks) w’xh”xd” Channels Availability

Line Priced To Case (24 pack) : .
. - » | Venues + Festivals National
Keep It Tasty. Leading 018200264771 018200293146 é6a.; :x;g’.’SX g.g’.’t‘) w/ 160z Preference | (Al NUTRL Markets)

Competition

On-Premise Singles Prioritization

PRIORITY 3: BASED ON

Pm‘:.l;oz :'o :.;:ERT PRIORITY 2: LEAD WITH VENUE PREF, MAINTAIN
L ]
X VENUES (Where Possible) 160Z FOR NON-BUYS 720ML + ADD 160Z
sm—— 120z 160z
Prioritize N— TR A TR FER Use 160z to ) j ; GE NP L
~ — £ — - i -
SE— Concessionaire | g g o o o o Break Into E E E o o
VOﬁikei.JSe_ltzer. Relationship 2l 2 5 '5 '5 ]5 Venues + Events =S 1= == I '5 '5
eal Juice. 2. s b 1 : i w/ Size = = W= i
: 3 E ~C-" E =.§: Restrictions Lt E =§:
NUTRL Orange
160z Cans Y 1 PRIORITY 2: IN SELECT ACCOUNTS,
PRIORITY 1:120Z OPPORTUNITY TO TEST 1602
CASE CODE UNIT CODE BAR 120z
2 2l M2 il 2] e 7l
) ) L
S ol clgl@elalil E gt g

(noTrep
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