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A refreshingly light and tasty classic watermelon vodka seltzer that is simple and
Alcohol Base ABV Flavor Profile uncomplicated.
Vodka 4.5% NUTRL Vodka Seltzer is made with vodka, seltzer, and real fruit juice. 100 Calories,

Features/Benefits Gluten free. It’s a high-quality vodka seltzer that doesn’t compromise taste.
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e . Dimensions Focused State
| | l l I R L ID Price UPCCode  CaseCode [ }»yd” Channels Availability
Line—priceq with 24/12 AL SLEEK 417/32X LF, SF, Package
existing NUTRL CAN 6/4 CF 018200290671 613/64 x Liquor & On- National
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