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LARGE + LIQUOR FORMAT PRIORITIES

LEAD WITH 4-Packs (Multipacks)
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INNOVATION

the Great 8.

Own the Cold Space.
Lead with Multipacks.
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2026 Flavor Wall

But Nothing Beats COLD. Remember, COLD = SOLD!

Top Shelf — The Great 8

Double face & block high-velocity
core flavors at eye level.

(If space allows, move Tea to Shelf
2.)

Second Shelf - Party Picks

NOLLYAONNI

Drive exploration with innovation,
regional favorites and NEW
callouts.

Third Shelf - Multi Packs

Support grab-and-go and
trade-up with 4-packs and variety.

Of BeatBox buyers agree they prefer
purchasing BeatBox whenit's
refrigerated/chilled.

Use shelf bursts like “#1Flavor,” “NEW,"” “Fan Favorite,” or “Limited Drop.”
Keep pricing visible and add shelf strips for extra pop!

Source: Numerator Survey, Q4_SUMMARY _How much do you agree or disagree with the following statements related to the temperature of [Brand] [Category]?
Numerator Survey, Q3_How satisfied were you with [Brand] [Category]? Base: Verified BeatBox buyers (n=175 - total purchasers in Convenience stores)




