
FIFA WORLD CUP
7-ELEVEN PLAN



WORLD CUP OVERVIEW

3 HOST COUNTRIES
US, CANADA & MEXICO

JUNE 11 – JULY 19 104 MATCHES
78 IN THE US

1648
TEAMS

3
TIME-ZONES

WESTERN, CENTRAL, EASTERN

OPENING US MATCH JUNE 12TH 
IN LA

HOST CITIES
11 IN THE US

JULY 19
FIFA WORLD CUP 26  FINAL

METLIFE STADIUM 
NEW YORK NEW JERSEY



THE OPPORTUNITY

282 MILLION
EXPECTED AMERICAN VIEWERS

VERSUS 127M FOR SUPER BOWL

+8 MILLION
NEW VISITORS TO US

~5M TOTAL TICKETS TO MATCHES

+20%
EXPECTED INCREASE IN

BEER CONSUMPTION

SOCCER FANS DRINK 5 BEERS/MATCH
VS. 3 DURING AVERAGE NFL GAME



7-ELEVEN IS SETUP TO WIN: 30% OF STORES IN HOST MARKETS

LOS ANGELES
NEW YORK

DALLAS
SAN FRANCISCO

MIAMI
HOUSTON

PHILADELPHIA
SEATTLE

KANSAS CITY (KS/MO)
ATLANTA
BOSTON



World Cup bases for each team: Training camp locations





Michelob Ultra   |  2026 World Cup Activation



Various Display Sizes



Why Stella & World Cup? LTO Packaging

Full conversion on 12pk Bottles & cans, 25oz, & 16oz 

9Th MOST 
VALUABLE 

BRAND 

7/10 BEERS 
CONSUMED BY 

WORLD CUP 
FANS

ARE PREMIUM

BECKHAM 
REMAINS A TOP 

GLOBAL 
FASHION AND 
SOCCER ICON

GLOBAL 
ICON

PREMIUM 
CONSUMERS

GLOBAL 
BRAND

STR: 3/2/26 – 7/19/26

Offsite Media Rewards Offers SweepsIn-App

STELLA ARTOIS |  2026 World Cup Activation

NATIONAL MEDIA National TV Campaign Throughout World Cup

In-Store 
Merchandising

End-Cap      &      Suction Cup
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