% Invite New Consumers
Spiked Iced Tea

Flavor Variety

Boardwalk Pac

It accounts for 25% of total volume and
is the 24 highest contributing growth
factorin Hard beverages

Source: IWSR Drink Market Analysis

Influencer: 50%

ucomorsvie | coor ogrammtc N
ALCOHOL STYLE COLOR Programmatic Media: 20%

Targeted / Seasonal OHH: 10%
Low-ABV FMB Brown

REASONS TO BELIEVE

Two-thirds of hard tea growth is driven by
12-packs. Hoop Tea's American Original
12-pack has been strong and growing ROS

Source: IRl Projected Data, NJ-Liquor; Tea category based on
aggregate FMB UPCs with Twisted Tea and Hoop Tea in product name

_ _ FLAVOR PROFILE Original, Mango, Watermelon, Peach
ALCOHOL BASE ABV
Malt 5% FEATURES/BENEFITS a bright and refreshing non-carbonated iced tea.

Made with real tea and ocean city sunshine, Hoop Tea is

Medium Caucasian

In Internal Blind Taste testing,
the liquid was at parity with top
competitors in the space

Source: Internal Feedback Factory Taste Test

TRADE & MARKETING SUPPORT




i Spiked Iced Tea In line with Region NE,

seltzer/premium 12-Pack UPC: 6.8” x9” x6.5” Large Format NC (Coastal), TN, OH,
. 850677006207 .
pricing M, FL (Miami)

Boardwalk Pac

KEY ADJACENCIES AND SHELF PLACEMENT: ADJACENT TO HARD TEA 12PKS

50677 00620

12 PACK UPC



