
OPPORTUNITY IN NON-ALC WHY IT MATTERS

Evolution of NA

Dry January Growth

REASONS TO BELIEVE: NON-ALC

Lager NA’s
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Growing Dry January 

Participation

Almost 30% of millennials participated in 2024
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6 out of the top 

10 NA brands 

are Lager’s
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Budweiser Zero

Stella 0.0

REASONS TO BELIEVE: NON-ALC

Busch NA

Ultra Zero

• Michelob ULTRA is the #2 Growing 

Beer Brand in region, with a five-year 

CAGR of 7.19%,  growing 41% in 

volume over the past five years.

• Michelob ULTRA Zero will offer 

consumers superior stats (half the 

cals/carbs as current industry leaders) 

and build upon Michelob ULTRA’s 

equity in Active Lifestyle

• Will be incorporated into all Ultra Mega 

Platform Activations (incl. FIFA World 

Cup, Ryder Cup, marathons, etc)
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2025 Plan: Execute Ad 

features in Chains

• 80/20 Split with Base 

Stella Displays

• Increase Indy 

Distribution to match 

Heineken
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