REASONS TO BELIEVE: NON-ALC

OPPORTUNITY IN NON-ALC WHY IT MATTERS
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Non-Alcohol Industry

Year | 21 22 23 24 I $ Sales (MM) $ Sales YTD 6 out of the top
Share 100 10 NA brands
of 0.5 0.57 0.72 0.91 53 60
Beer 50 1 ;4 27 34 239
AB
Share 61.4 58.4 53.2 46.8 0
19 20 21 22 23 24
Non-Alcohol $A YD
#SKU's| 41 | 68 | 106 | 131 | 165 | 186 |
- - - 36%
AB IND 31%
= Iri GLR MULC 11.10, NA Ii GLR MULC 11.10, NA
16% 220
- ()
/\)% Dry January Growth
i 9% Total Alc Vol Sales (MM) Growing Dry January
2,800 - ' n Participation
| | | 2,600 - % =January January . . s Ll articip
2021 2022 2023 2024 2,400 - sales avg. =Pal @ el .a-a
2,200 30% lower l I III L
) 2.000 - than July, & . p g srms - .
Channel Mix of Total NA Volume (YTD) 1,800 A declining Almost 30% of millennials participated in 2024
A 1,600 - every
1,400 1% * year NA Beer NA Beer w/
B == L * * * hlghest %
0=+ . : NA Wine buyers
FOOD PLIQ MASS CONV BAR 1/1/2020 1/1/2022 1/1/2024 across both
1 2 23 24 % Responders NA Cocktails groups
0 0 0 0 0 % Jan Vol who planned
31.2% | 21.2% | 18.8% | 15.8% | 6.5% oAvasnY: 14%  -14% 2% 1% to buy in Jan: Adults 21+ [ Dry January Participants




2025 Plan: Execute Ad

REASONS TO BELIEVE: NON-ALC

features in Chains
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Highlights

Michelob ULTRA is the #2 Growing
Beer Brand in region, with a five-year
CAGR of 7.19%, growing 41% in
volume over the past five years.

Michelob ULTRA Zero will offer
consumers superior stats (half the
cals/carbs as current industry leaders)
and build upon Michelob ULTRA'’s
equity in Active Lifestyle

Will be incorporated into all Ultra Mega 29
Platform Activations (incl. FIFA World
Cup, Ryder Cup, marathons, etc) CALORIES

Iri GLR MULC 11.10, NA, VIP Volume R3
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