
Retail Update and Planner Review

Great Lakes Ohio Circle K 
Sept/Oct
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Ohio RETAIL UPDATE

Top Brands State of OH (Dollars)

Top Packages State of OH (Dollars)

• AB 4 of top 6 brands

• Busch Light and Ultra leading share growth 
items in Ohio

• Bud Light positive in case share growth

• AB with 6 out of top 10 packages

• Ultra 24pk cans positive in Dollars/Cases

• Ultra with 2 packages in the top 10 – both 
postive

• Busch Light 30pks continue to be #1 package 
in OH

Results (Dollars) w/e – 8.16.26 (L4W)
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NEW
BEER Suction Cup Inserts- OHIO Wine Stores, 3 Racks per Door 
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NEW
BEER Suction Cup Inserts- OHIO Beer only Stores, 3 Racks per Door



Ohio RETAIL UPDATE

Sept/Oct EDGE QUESTIONS 



OHIO RETAIL UPDATE

BIG WAVE: 24% → 50%

BIG WAVE: INCREASE 12PK ADS

Key Asks

Aug MTD EDGE Results 73% Upcoming Programing

Aug MTD Malt Questions – 76%

• Primary Ultra 
24cn display

• Bud Light 
24pk 

Secondary 
display

• Stella 6pk Bottle Side 
panel #1

• Bud Light/Bud 
16oz Alum Suction 

Cup #1 door 1 
(Beer/Wine 

Stores)

• Busch Light 
30pk 

Secondary 
Display

• Cutwater 4 pks side 
panel #1 (Wine 

Stores)

Aug MTD Non - Malt Questions – 66%

• Beatbox Bin space 
permitting 

• Goose tropical and 
Big Juicy Suction 

Cup #1 door 1 

• Ensure programing is up and 
executed day on week one

• Keep stores full with no OOS
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